Synthesis of the Survey analysis
Methodology 
The universe of this diagnosis is formed by the total population residing in Casaínhos.
We have constructed a simple random sample, comprising 116 (one hundred and sixteen) individuals, making it sociologically representative, and allowing the generalization of the results to the total population.
  The survey questionnaire consists of five blocks: socio-demographic characteristics of the respondent and his household, socio-professional and socio-economic status of the respondent and his household; social representations of rurality (rural areas), local identities and experiences.

Some conclusions

The results show that the main images associated with rural areas are:

· A place associated with food production and proximity to nature. Half of the respondents assumed that they own vegetable gardens or agricultural parcels, where they grow mainly green vegetables and fruit trees. These home gardens are seen as an economic help to the family budget, one way to get fresh products and a way of continuing a family activity;
· The future of the characteristics / rural activities is not very promising for the majority of respondents. Their feeling is especially justified by the perception of lack of interest by younger generations to work in agriculture activities. 
